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American	television	network	This	article	is	about	the	American	television	network.	For	television	reception	via	antenna,	see	terrestrial	television.	For	the	Greek	television	network,	see	ANT1.	This	article	needs	additional	citations	for	verification.	Please	help	improve	this	article	by	adding	citations	to	reliable	sources.	Unsourced	material	may	be
challenged	and	removed.Find	sources:	"Antenna	TV"	–	news	·	newspapers	·	books	·	scholar	·	JSTOR	(November	2023)	(Learn	how	and	when	to	remove	this	message)	Television	channel	Antenna	TVType	Digital	broadcast	network	(Classic	TV)	CountryUnited	StatesBroadcast	area	Nationwide	via	OTA	digital	and	cable	TV	(Covering	88.9%	of	the	U.S.)[1]
AffiliatesList	of	affiliatesHeadquartersChicago,	IllinoisProgrammingLanguage(s)EnglishPicture	format720p	(HDTV)480i	(SDTV)OwnershipOwnerNexstar	Media	GroupKey	peopleSean	Compton	(Network	President)Sister	channels	The	CW	NewsNation	Rewind	TV	HistoryFoundedAugust	30,	2010;	14	years	ago	(2010-08-30)LaunchedJanuary	1,	2011;	14
years	ago	(2011-01-01)LinksWebsiteantennatv.tv	Antenna	TV	is	an	American	digital	television	network	owned	by	Nexstar	Media	Group.	The	network's	programming	consists	of	classic	television	series,	primarily	sitcoms,	from	the	1950s	to	the	1990s.	Antenna	TV's	programming	and	advertising	operations	are	headquartered	in	the	WGN-TV	studios	in
Chicago.	The	network's	operations	are	overseen	by	Sean	Compton,	who	serves	as	the	president	of	networks	for	Nexstar.[2]	The	network	is	available	in	many	media	markets	via	the	digital	subchannels	of	over-the-air	television	stations,	and	on	select	cable	television	providers	through	a	local	affiliate	of	the	network	and	IPTV.	However,	as	of	2025,	it	is
not	available	on	any	streaming	service	with	the	network's	owner,	Nexstar	not	interested	in	this	platform.[3]	Antenna	TV	broadcasts	24	hours	a	day	in	either	480i	standard	definition	or	720p	high	definition	depending	on	market.	Original	logo,	used	from	January	1	to	August	29,	2011	Tribune	Broadcasting	announced	the	formation	of	Antenna	TV	on
August	30,	2010,	with	television	stations	owned	by	Tribune	and	Local	TV	LLC	(an	Oak	Hill	Capital	Partners-controlled	holding	company	that	Tribune	had	been	co-managing	since	2008,	in	an	agreement	that	remained	in	place	until	Tribune	completed	its	outright	acquisition	of	the	group	in	December	2013)	serving	as	its	initial	charter	affiliates;[4]
Tribune	originally	intended	to	launch	the	network	on	January	3,	2011,	but	executives	later	chose	to	push	the	date	of	its	debut	two	days	ahead	of	schedule.[5]	Antenna	TV	was	launched	on	January	1,	2011,	at	12:00	a.m.	Eastern	Time	Zone	(the	late	evening	of	December	31,	2010,	in	other	U.S.	time	zones),	initially	debuting	on	seventeen	Tribune-owned
stations	and	thirteen	stations	owned	by	Local	TV.[6][7][8]	The	first	program	to	air	on	Antenna	TV	was	The	Three	Stooges'	first	short	Woman	Haters	as	part	of	a	marathon	of	short	films	involving	the	comedy	trio	(which	became	an	annual	New	Year's	Day	tradition	on	the	network	that	aired	until	2015,	originally	airing	as	an	all-day	marathon	before	being
reduced	to	airing	only	on	New	Year's	Day	morning	in	2013).	On	October	1,	2011,	Antenna	TV	introduced	block	programming	scheduling	for	most	of	its	programs,	organized	by	genre	and	the	decade	of	their	original	broadcast;	it	included	a	weekday	afternoon	block	of	sitcoms	from	the	1950s,	a	weekend	afternoon	block	of	1960s	sitcoms	(including	the
early	1970s	sitcom,	The	Partridge	Family),	a	Saturday	night	lineup	of	drama	series	(a	genre	of	television	programs	which	had	previously	aired	on	the	network	in	very	limited	form	on	Sunday	mornings	only),	an	overnight	block	of	classic	television	series	from	the	monochrome	era	of	the	1950s	and	early	1960s,	a	Sunday	prime	time	lineup	of	sitcoms
from	the	1990s,	and	a	weeknight	prime	time	lineup	of	comedies	from	the	1970s;[9]	with	the	exception	of	the	black-and-white	program	block	(which	was	reduced	to	once	a	week	and	moved	to	Friday	nights,	where	it	remained	–	except	for	a	brief	sabbatical	from	January	to	April	2013	–	until	being	dropped	completely	in	November	of	that	same	year)	and
the	Saturday	night	drama	block	(which	was	reduced	to	Saturday	evenings	only,	and	was	later	replaced	by	movies	in	September	2013),	most	of	these	blocks	were	dropped	on	March	26,	2012.[10]	Logo	from	2011	to	2022	Antenna	TV's	program	schedule	relies	on	the	extensive	library	of	films	and	television	programming	currently	owned	by	Sony
Pictures,	which	comprises	more	than	270	television	series	and	over	4,000	films.	The	network	maintains	an	Eastern	Time	Zone	schedule,	with	individual	programs	airing	at	the	same	time	in	the	remainder	of	the	country,	though	by	effect,	aired	locally	in	earlier	time	slots	from	the	Central	Time	Zone	westward.	As	is	common	with	digital	multicast
networks,	advertisements	featured	during	commercial	breaks	on	Antenna	TV	primarily	consist	of	direct	marketing	for	products	featured	in	infomercials	and	particularly	during	its	Saturday	morning	children's	programming,	public	service	announcements;	satellite	provider	Dish	Network	and	insurance	company	Progressive	Corporation	are	currently
the	network's	primary	national	sponsors.	Many	Antenna	TV	affiliates	also	use	the	allotted	advertising	time	to	feature	localized	promotions,	ranging	from	upcoming	programming	seen	on	that	affiliate's	other	digital	channels,	to	newspaper	and	vehicle	dealership	advertisements,	to	community	service	announcements.	The	network	does	not	display	a
digital	on-screen	graphic	during	its	programs,	but	allows	affiliates	to	incorporate	their	own	bug	during	Antenna	TV	programming;	many	stations	that	follow	this	practice	utilize	modified	versions	of	logos	that	the	affiliate	station	has	used	as	part	of	their	main	branding	in	the	past	(for	example,	WPHL-TV	in	Philadelphia	uses	a	variant	of	the	logo	it	used
from	1976	to	1987,	under	the	brand	"Channel	17,	The	Great	Entertainer").[11]	The	network's	original	continuity	announcer	was	Gary	Owens,	who	served	in	that	capacity	until	his	death	on	February	12,	2015,	although	promos	that	he	voiced	beforehand	continued	to	air	until	that	September.	John	B.	Wells	also	provided	promotional	continuity	from
November	2011	to	July	2015.	Shadoe	Stevens	became	the	network's	main	announcer	in	July	2015.[12]	Antenna	TV	also	runs	occasional	marathons	of	series	to	which	it	holds	rights	through	its	content	agreements	on	major	occasions.	Prior	to	"Antenna	TV	Theater"'s	discontinuation,	the	network	also	aired	movie	marathons	on	Valentine's	Day,	Memorial
Day,	Veterans	Day	(until	2013)	and	Super	Bowl	Sunday	(until	2015)	and	racing	day	in	2016.	Among	the	marathons	regularly	carried	by	the	network	are	those	of	Hazel	and	Father	Knows	Best	that	have	respectively	aired	on	Mother's	Day	and	Father's	Day	annually	since	2011	(in	the	former	case,	the	exceptions	were	in	2015,	2016,	2023,	2024	and	2025,
when	it	aired	marathons	of	One	Day	at	a	Time,	Family	Ties,	The	Partridge	Family,	Sanford	and	Son	and	Too	Close	for	Comfort	on	those	holidays);	it	also	airs	a	48-hour	marathon	of	holiday-themed	episodes	of	its	various	series	from	Christmas	Eve	until	Christmas	night,	which	is	interrupted	for	five	hours	on	Christmas	morning	by	its	broadcast	of	the
Yule	Log	(a	filmed	loop	of	logs	burning	inside	a	fireplace	at	Gracie	Mansion	set	to	a	soundtrack	of	Christmas	music,	which	first	aired	on	co-owned	New	York	City	affiliate	WPIX	in	December	1966).	Since	the	network	began	carrying	most	of	the	surviving	episodes	of	the	Johnny	Carson	run	of	The	Tonight	Show	to	its	schedule	in	January	2016,	many	of
these	marathons	have	been	followed	by	Tonight	Show	episodes	featuring	guests	who	starred	in	the	featured	marathon	program.	The	acquisition	also	resulted	in	the	network	running	fewer	marathons	that	run	into	the	late	prime	time	and	overnight	hours	(among	the	few	exceptions	was	2017's	"All	of	All	in	the	Family	Marathon,"	a	five-day-long,
Thanksgiving	weekend	stunt	of	all	205	All	in	the	Family	episodes	[commemorating	the	show's	then-pending	departure	from	Antenna	TV],	which	included	Carson	episodes	featuring	stars	of	the	former	as	guests	that	aired	in	Carson's	network-designated	timeslots	between	the	nighttime	blocks	of	AITF	episodes).	The	network	also	marks	the	occurrence
of	an	actor's	recent	death	(either	an	established	or	character	actor)	with	an	"in	memoriam"	bumper	shown	during	breaks	between	certain	programs,	and	an	occasional	afternoon-long	marathon	showcasing	episodes	of	that	artist's	television	series	roles	–	either	guest	appearances,	episodes	of	series	in	which	the	person	was	a	regular	cast	member,	or
both.	Antenna	TV	has	program	licensing	agreements	with	Sony	Pictures	Entertainment	(which	includes	series	produced	by	Columbia	Pictures	Television,	TriStar	Television	and	their	merged	production	unit	Columbia	TriStar	Television	(which	was	reorganized	as	Sony	Pictures	Television	in	2002),	Screen	Gems,	and	ELP	Communications	(including
predecessors	Tandem	Productions,	ELP	Communications),	CBS	Media	Ventures,	and	DLT	Entertainment.	The	network	also	shares	broadcast	rights	to	classic	television	programs	from	the	NBCUniversal	Syndication	Studios	and	Disney	Media	Distribution's	20th	Television	libraries	with	competing	Weigel	Broadcasting-owned	digital	broadcast	network
and	primary	rightsholder	MeTV	(with	Antenna	TV	gaining	access	to	Universal's	program	library	in	the	fall	of	2011,	after	those	shows	were	removed	from	the	Retro	Television	Network,	and	access	to	20th	Television's	library	via	its	April	2012	acquisition	of	WKRP	in	Cincinnati	with	other	series	from	the	library	being	added	in	January	2015)	and	rights	to
select	program	titles	from	Warner	Bros.	Television	Distribution,	and	MGM	Television	(which	includes	series	produced	by	Filmways	and	United	Artists	Television,	but	does	not	include	content	owned	by	its	Metro-Goldwyn-Mayer	prior	to	the	1986	acquisition	of	films	and	television	programs	produced	directly	by	MGM	by	Ted	Turner)	with	Antenna	TV
sister	network	This	TV.	The	network's	series	programming	primarily	covers	sitcoms	from	the	1950s	to	the	early	2000s	and	(as	of	May	2025[update])	includes	shows	such	as	The	Drew	Carey	Show;	Becker;	Wings;	Family	Ties;	Father	Knows	Best;	Dennis	the	Menace;	Three's	Company;	I	Dream	of	Jeannie;	Bewitched;	The	George	Burns	and	Gracie	Allen
Show;	The	Jack	Benny	Program;	The	Partridge	Family,	The	Jeffersons;	Barney	Miller;	Alice;	Benson;	The	Facts	of	Life;	227;	Too	Close	for	Comfort;	and	Silver	Spoons.	While	several	series	on	the	network	have	been	widely	syndicated	on	other	television	outlets	in	the	United	States	and	abroad,	some	series	featured	on	the	network	(such	as	Hazel,
McHale's	Navy,	My	Favorite	Martian,	Evening	Shade,	Dear	John,	Soap,	Doogie	Howser,	M.D.,	Bachelor	Father	and	Small	Wonder)	have	not	been	seen	on	television	–	at	least,	in	the	U.S.	–	for	several	years	or	have	been	syndicated	on	a	fairly	inconsistent	basis,	and	a	few	(such	as	My	Mother	the	Car,	It's	About	Time,	Good	Morning	World,	The	Paul
Lynde	Show	and	Lotsa	Luck)	were	too	short-lived	to	have	ever	had	a	syndication	afterlife.	Drama	series,	which	occupied	a	limited	amount	of	the	network's	schedule	for	the	first	few	months	on	the	air,	later	expanded	with	an	October	2011	programming	realignment,	with	crime	drama,	mystery	and	suspense	programs	airing	in	an	evening	block	on
Saturdays,	which	included	It	Takes	a	Thief,	Adam-12,	Alfred	Hitchcock	Presents,	S.W.A.T.	and	Suspense	Theatre/Crisis;	some	of	these	programs	are	also	aired	during	the	week	in	limited	form	during	the	late	afternoon	and	overnight	hours.	The	Saturday	drama	block	was	discontinued	in	September	2012,	with	drama	series	on	Saturdays	being	moved	to
the	late	afternoon	hours	and	movies	replacing	them	in	prime	time	on	that	night.	Drama	series	are	now	only	seen	on	Saturday	mornings	as	of	January	2017	and	were	later	discontinued	altogether,	becoming	a	sitcom-only	network.	In	a	rarity	for	television,	Antenna	TV	has	rotated	a	television	series	and	its	spinoffs	on	its	schedule	in	the	same	hour,	airing
the	shorter-lived	spinoffs	of	Three's	Company	(The	Ropers	and	Three's	a	Crowd)	with	the	parent	show	being	relegated	to	the	first	half-hour	of	the	hour-long	block	(differing	from	the	network's	normal	double-episode	scheduling	for	its	series)	once	they	cycle	back	onto	the	schedule[13]	(the	cycling	of	The	Ropers	and	Three's	a	Crowd	ended	with	a
January	2015	programming	realignment	that	saw	both	series	given	their	own	separate	weekend-only	runs	on	the	network).	This	discontinued	when	the	Three's	Company	spinoffs	were	replaced	with	Saturday	Summerthons.	After	losing	the	rights	to	All	in	the	Family	in	2018,	Antenna	TV	acquired	rights	to	the	sequel	series	Archie	Bunker's	Place.	On
August	12,	2015,	Tribune	Broadcasting	announced	that	it	had	acquired	the	rights	to	all	surviving	episodes	of	The	Tonight	Show	Starring	Johnny	Carson	through	a	multi-year	agreement	with	Carson	Entertainment,	marking	the	first	time	that	full	episodes	from	that	era	of	The	Tonight	Show	would	be	shown	on	television	(outside	of	excerpts	aired	as	part
of	the	clip	series	Carson's	Comedy	Classics)	since	his	retirement	in	May	1992.	The	broadcasts,	which	began	airing	on	January	1,	2016,	consist	of	episodes	that	originally	aired	from	1972	to	1992;	episodes	produced	after	September	1980	that	ran	60	minutes	in	length	(per	a	clause	in	Carson's	renegotiated	contract	with	NBC	that	reduced	the	running
time	of	Tonight	by	a	half-hour)	air	weeknights,	while	90-minute	episodes	produced	before	September	1980	air	on	weekends.	The	broadcasts	air	under	the	name	Johnny	Carson,	with	references	to	The	Tonight	Show	and	NBC	censored	to	avoid	trademark	infringement	against	or	confusion	with	the	current	run	of	Tonight	under	Jimmy	Fallon.[14]	On
September	1,	2021,	Antenna	TV	would	slide	most	of	its	library	of	shows	from	the	1980s,	1990s,	and	early	2000s	(with	the	exception	of	Carson)	over	to	its	new	spinoff/sister	network	Rewind	TV,	while	(primarily)	focusing	itself	on	shows	from	the	1950s,	1960s,	and	1970s,	while	still	airing	a	few	shows	from	the	80s,	90s	and	early	2000s.	From	the
network's	launch	in	January	2011	until	May	2016,	Antenna	TV	aired	feature	films	under	the	umbrella	title	Antenna	TV	Theater.[8]	In	addition	to	access	to	television	series	owned	by	Sony	Pictures	Television,	the	agreement	with	Sony	Pictures	Entertainment	also	included	access	to	movies	from	the	Sony	Pictures	Entertainment	Motion	Picture	Group	film
library	(including	Columbia	Pictures,	TriStar	Pictures,	Sony	Pictures	Classics,	Screen	Gems,	Triumph	Films,	and	the	television	rights	to	the	Embassy	Pictures	library).	The	film	roster	did	not	concentrate	on	films	from	any	specific	era,	meaning	any	film	from	the	1930s	to	as	late	as	the	early	2000s	could	be	featured	on	the	network's	schedule,	although
from	2014	to	2015,	the	vast	majority	of	the	films	that	aired	on	the	network	were	pre-1980s	releases.	During	2014,	the	network	shared	film	content	with	sister	network	This	TV	(a	movie-oriented	broadcast	network,	whose	transfer	of	operational	control	and	partial	ownership	to	Tribune	from	Weigel	Broadcasting	in	November	2013	has	partly	influenced
Antenna	TV's	removal	of	films);	on	certain	occasions,	a	movie	that	aired	on	Antenna	TV's	film	block	would	air	on	This	TV	on	the	same	day	or	during	the	same	week	in	different	timeslots.	Starting	in	April	2013,	Antenna	TV	gradually	scaled	back	its	film	telecasts	in	favor	of	additional	blocks	of	classic	television	series	(particularly	on	weekday	mornings,
where	Antenna	TV	Theater	originally	ran	as	a	six-hour	block	from	approximately	5:00	a.m.	to	1:00	p.m.	Eastern	Time	at	the	network's	launch).	Movies	were	eliminated	from	weekdays	entirely	as	part	of	a	schedule	revamp	in	January	2015;	the	Antenna	TV	Theater	block	–	which	by	that	point,	had	been	relegated	to	Saturday	and	Sunday	mornings	–
ended	on	December	27,	2015,	preceding	a	similar	revamp	that	occurred	six	days	later	on	January	1,	2016.	Movies	returned	to	the	lineup	in	May	2016	as	part	of	a	marathon	on	racing	films.	Main	article:	List	of	Antenna	TV	affiliates	As	of	February	2016[update],	Antenna	TV	has	current	or	pending	affiliation	agreements	with	television	stations	in	133
media	markets	(including	48	of	the	50	largest	markets)	encompassing	43	states	and	the	Washington,	D.C.,	covering	88%	of	the	United	States.[2]	The	network	is	offered	to	prospective	affiliates	on	a	barter	basis,	an	agreement	in	which	the	station	will	get	the	programming	at	little	or	no	cost	in	exchange	for	giving	a	certain	amount	of	commercial	time	to
the	network.	Despite	this	arrangement,	some	larger	television	markets	without	stations	owned	by	Tribune	did	not	affiliate	with	the	network	until	2015.	Tribune	Broadcasting	planned	to	launch	Antenna	TV	in	all	markets	with	stations	owned	by	Tribune	and,	as	part	of	a	co-management	agreement	between	the	two	groups	that	existed	at	the	time	of	the
network's	launch,	Local	TV.[15]	Tribune's	flagship	WGN-TV	in	Chicago	serves	as	the	flagship	station	of	the	network.	In	Denver	and	St.	Louis,	two	of	the	markets	where	Tribune	maintains	duopoly,	the	Antenna	TV	affiliation	went	to	digital	subchannels	of	Local	TV-owned	Fox	affiliates	KDVR	and	KTVI,	rather	than	on	Tribune-owned	The	CW	affiliates
KWGN-TV	and	KPLR-TV	–	which	were	operated	alongside	KDVR	and	KTVI	under	local	marketing	agreements	–	in	order	to	address	bandwidth	concerns	as	the	two	Tribune	outlets	already	maintained	subchannels	carrying	This	TV	(ABC,	Fox,	and	MyNetworkTV	stations	transmit	their	main	signals	by	default	in	720p,	which	provides	a	lower	bit	rate
adequate	for	multiplexing	of	up	to	three	subchannels,	while	the	main	channels	of	CBS,	NBC	and	CW	stations	are	usually	transmitted	in	the	higher	resolution	1080i	format,	which	before	advances	in	multiplexer	technology,	utilized	a	larger	bit	rate	size	that	was	more	susceptible	to	causing	pixelation	of	multiple	subchannels).	However,	not	all	of	the
charter	affiliates	added	Antenna	TV	at	its	launch	either	to	allow	stations	to	reconfigure	their	bandwidth	or	to	assure	the	affiliated	subchannel's	carriage	on	cable	providers	when	the	network	launched	locally.	Fox	affiliate	KSTU	in	Salt	Lake	City,	NBC	affiliate	WHO-DT	in	Des	Moines,	Iowa	(both	owned	by	Local	TV	at	the	time)	and	CW	affiliate	WDCW	in
Washington,	D.C.	(owned	by	Tribune)	debuted	the	network	on	their	digital	subchannels	later	during	January	2011;	while	NBC	affiliate	KFOR-TV	in	Oklahoma	City	did	not	add	the	network	until	April	21,	2011,	on	a	new	third	digital	subchannel	(it	has	since	been	moved	to	that	station's	second	subchannel).	The	final	Tribune/Local	TV	market	to	add	the
network	was	Fort	Smith,	Arkansas,	where	Fayetteville,	Arkansas-based	MyNetworkTV	affiliate	KXNW	began	carrying	the	network	on	January	5,	2012,	as	an	overnight	secondary	service;	Antenna	TV	was	unable	to	launch	in	the	market	prior	to	the	KXNW	purchase	due	to	existing	syndicated	programming	rights	held	by	CBS-affiliated	sister	KFSM-TV	for
its	MyNetworkTV-affiliated	subchannel	(which	now	acts	as	a	KXNW	simulcast)	and	the	station's	main	signal	being	transmitted	in	1080i,	which	precluded	a	launch	of	a	third	subchannel	without	affecting	picture	quality.	Some	affiliates	(such	as	KTLA	in	Los	Angeles)	aired	preview	blocks	of	Antenna	TV	programming	on	their	primary	channel	in	the	lead-
up	to	the	launch	date.[16]	In	the	wake	of	Universal	Sports	converting	from	a	digital	broadcast	to	a	cable	and	satellite	service	on	January	1,	2012,	most	stations	affiliated	with	that	network	signed	affiliation	agreements	with	Antenna	TV	(or	MeTV)	to	serve	as	a	replacement.	To	date,	Antenna	TV	has	had	three	instances	of	switching	affiliates	in	the	same
market.	In	Honolulu,	Hawaii,	the	network	moved	from	charter	affiliate	KUPU	(one	of	only	two	stations	that	carried	the	network	on	its	primary	channel,	the	other	being	KXNW,	which	is	the	only	affiliate	that	continues	to	do	so)	to	the	secondary	subchannel	of	NBC	affiliate	KHNL	in	May	2012,	as	KUPU	was	not	available	on	cable	television	in	areas	of	the
state	outside	the	Honolulu	metropolitan	area	whereas	KNHL	has	widespread	cable	penetration.	WJZY	in	Charlotte,	North	Carolina,	which	served	as	its	original	affiliate	for	that	market,	replaced	Antenna	TV	on	its	46.2	subchannel	with	Movies!	(a	network	part-owned	by	Fox	Television	Stations,	which	bought	WJZY	in	April	2013)	on	July	1,	2014;	WCCB
(which,	incidentally,	assumed	the	CW	affiliation	held	by	WJZY	when	the	latter	switched	to	Fox	on	July	1,	2013)	began	carrying	Antenna	TV	on	digital	subchannel	18.2	on	August	15	of	that	year.	WSTR-TV	in	Cincinnati	added	the	network	on	January	1,	2016,	displacing	GetTV	on	its	64.2	subchannel,	one	month	after	the	network	terminated	its	affiliation
with	low-power	outlet	WOTH-CD2	to	expand	its	coverage	within	the	market.[17]	On	November	17,	2015,	Tribune	announced	that	it	had	signed	affiliation	agreements	with	the	Sinclair	Broadcast	Group	and	partner	companies	Deerfield	Media,	Cunningham	Broadcasting,	Howard	Stirk	Holdings,	Tegna	Inc.,	Red	River	Broadcasting	and	Media	General	to
add	Antenna	TV	to	stations	in	26	markets	(including	many	large	and	mid-sized	markets	where	the	network	did	not	previously	have	an	affiliate,	including	Pittsburgh;	Baltimore;	Nashville,	Tennessee;	Birmingham,	Alabama;	Green	Bay,	Wisconsin	and	Savannah,	Georgia).[18][2][19]	On	January	6,	2016,	the	network	also	announced	an	agreement	with	E.
W.	Scripps	Company-owned	WMYD	in	Detroit,	which	picked	up	the	affiliation	in	February	2016,	six	months	after	WADL	disaffiliated	from	Antenna	TV,	which	briefly	left	Detroit	as	the	largest	market	where	the	network	did	not	have	an	affiliate.[20]	Sean	Compton,	president	of	strategic	programming	and	acquisitions	for	Tribune	Broadcasting,	credited
Antenna	TV's	acquisition	of	rights	to	the	Johnny	Carson-era	Tonight	Show	episodes	in	part	behind	the	newfound	interest	from	affiliates,	which	helped	its	station	portfolio	gain	ground	with	competitor	MeTV	(which	has	the	most	affiliates	of	any	American	digital	multicast	network).	As	a	result	of	these	and	other	agreements	stemming	from	the	Carson
acquisition,	by	August	2016,	the	network	had	expanded	its	reach	to	86%	of	U.S.	households.[2]	Individual	programs	aired	by	the	network	may	be	substituted	if	a	station	other	than	that	which	serves	as	the	market's	Antenna	TV	affiliate	holds	the	local	syndication	rights;	as	an	example,	from	April	2012	to	November	2013,	KTLA	aired	a	rebroadcast	of
that	station's	weeknight	6:00	p.m.	newscast	on	Monday	through	Thursdays	over	its	5.2	subchannel,	in	place	of	the	network's	broadcast	of	Married...	with	Children	(which	it	aired	in	an	hour-long	block	and	was	shown	locally	at	8:00	p.m.	Pacific	Time	Zone),	as	the	local	rights	to	the	sitcom	were	held	by	Anaheim,	California-based	independent	station
KDOC-TV.	When	Soap	replaced	Married...	on	the	network's	Sunday	evening	lineup	in	May	2011,	during	the	latter's	original	run	on	Antenna	TV,	a	rebroadcast	of	KTLA's	early	evening	newscast	which	aired	on	that	night	was	dropped	in	order	to	allow	Soap	to	air	locally.	In	markets	where	an	Antenna	TV-affiliated	station	acts	as	a	broadcast	partner	of
either	sports	syndication	service,	some	of	its	stations	(notably	among	them,	WHNT-TV	in	Huntsville,	Alabama	and	WOAI-TV	in	San	Antonio)	preempt	programming	carried	by	the	network	in	order	to	carry	college	sports	events	produced	by	either	the	Raycom	Sports-operated	ACC	Network	or	the	Sinclair-owned	American	Sports	Network/Stadium.
While	these	preemptions	typically	occur	on	Saturday	afternoons,	in	many	instances,	such	stations	may	preempt	certain	programs	aired	within	the	network's	prime	time	lineup,	either	to	allow	the	affiliated	subchannel	to	serve	as	an	alternate	feed	of	the	partner	sports	service	in	lieu	of	the	parent	station's	main	channel	or	a	co-owned/co-managed	sister
station,	or	to	carry	programs	aired	by	a	major	broadcast	network	with	which	the	station	maintains	a	primary	affiliation	so	the	events	can	air	on	the	main	channel.	Conversely,	several	stations,	mainly	affiliated	with	Fox,	have	moved	their	local	news	to	their	Antenna	TV	subchannel	due	to	sports	events	like	the	2018	FIFA	World	Cup	and	Thursday	Night
Football	pre-empting	regularly	scheduled	newscasts	on	the	main	channel.	In	March	2020,	new	owner	Nexstar	Media	Group	brought	the	network	to	markets	in	which	it	owned	stations	that	did	not	already	have	a	pre-existing	affiliate	at	the	time	of	their	purchase	of	Tribune.	At	the	start	of	the	fall	of	2020,	it	began	to	wind	down	contracts	with	direct
competitors	MeTV	and	COZI	TV	on	their	existing	stations	to	increase	carriage	of	Antenna	TV,	the	first	of	which	was	WSYR-TV	in	Syracuse,	New	York.	The	group	also	began	to	disallow	MeTV	personalities	such	as	Svengoolie	from	appearing	on	their	stations	in	Chicago	(WGN-TV	and	WGN).[21]	Main	article:	Rewind	TV	In	July	2016,	Tribune	was
considering,	with	the	network's	success,	adding	a	sister	network	which	would	take	shows	that	draw	older	audiences,	in	an	arrangement	that	proposed	refocusing	Antenna	TV	around	shows	targeting	younger	audiences.[2]	By	April	26,	2021,	this	idea	had	evolved	and	Nexstar	Media,	successor	to	Tribune	Broadcasting,	announced	that	it	would	launch	a
new	digital	broadcast	network,	Rewind	TV,	focusing	on	sitcoms	from	the	1980s,	1990s	and	2000s,	serving	as	a	complementary	sister	network	to	and	incorporating	programming	from	that	timespan	that	were	previously	shown	on	Antenna	TV.[22]	Rewind	TV	began	operations	on	September	1,	2021,	with	Nexstar	Media	as	the	launch	station	group,
making	the	network	available	to	50	million	households	in	the	United	States.[22]	^	"Stations	for	Network	-	Antenna	TV".	RabbitEars.	Retrieved	May	4,	2025.	^	a	b	c	d	e	Buckman,	Adam	(July	26,	2016).	"Diginets	Keep	Growing,	Despite	Auction	Cloud".	TVNewsCheck.	Retrieved	August	31,	2016.	^	"Streaming?	No	Thanks,	Says	Nexstar	CEO	Perry
Sook".	Broadcasting	&	Cable.	9	May	2024.	Retrieved	May	4,	2025.	^	"Tribune	TV	stations	launching	classic	TV	rerun	channel".	Radio	&	Television	Business	Report.	Streamline-RBR,	Inc.	August	30,	2010.	Archived	from	the	original	on	September	1,	2010.	Retrieved	May	13,	2011.	^	"Tribune	set	to	launch	Antenna	TV".	Radio	&	Television	Business
Report.	Streamline-RBR,	Inc.	December	1,	2010.	Archived	from	the	original	on	December	3,	2010.	Retrieved	May	13,	2011.	^	"Tribune	Launching	Classic	TV	Multicast	Network".	Broadcasting	&	Cable.	NewBay	Media.	August	30,	2010.	^	"Tribune	Company	Launching	Digital	Subchannel	Antenna	TV	Network".	Chicago	Tribune.	Tribune	Publishing.
August	30,	2010.	^	a	b	"Antenna	TV	Launch	Schedule	Starting	January	2011".	Sitcoms	Online.	October	21,	2010.	^	"Antenna	TV	Fall	2011	Schedule	Updated	With	Beaver,	Bachelor	Father	&	More".	Sitcoms	Online.	September	2011.	^	"Antenna	TV	Spring	2012	Schedule	With	Addition	Of	WKRP".	Sitcoms	Online.	March	5,	2012.	^	"Our	Exclusive
Interview	with	Antenna	TV's	Sean	Compton;	KTLA	Preview	of	Antenna	TV".	Sitcoms	Online.	December	16,	2010.	^	"Susan	Sarandon	reunites	with	Nick	Nolte	for	EPIX	satire;	South	Park	lands	mega	renewal	deals;	Miss	Universe	pageant	finds	new	co-hosts".	Cynopsis.	July	9,	2015.	Retrieved	July	9,	2015.	^	"Antenna	TV	Launch	Schedule	Starting
January	2011".	Sitcoms	Online.	October	21,	2010.	Archived	from	the	original	on	November	25,	2010.	Retrieved	December	29,	2010.	^	Cynthia	Littleton	(August	12,	2015).	"Johnny	Carson	Returns:	Antenna	TV	to	Air	Full	'Tonight	Show'	Episodes".	Variety.	Penske	Media	Corporation.	^	"Antenna	TV	affiliate	list".	Antenna	TV.	Retrieved	January	1,	2011.
^	"KTLA	Preview	of	Antenna	TV".	Sitcoms	Online.	December	2010.	Retrieved	February	11,	2011.	^	John	Kiesewetter	(December	11,	2015).	"WSTR-TV	adds	Antenna	TV	For	Johnny	Carson	'Tonight	Show'	Reruns".	WVXU.	Cincinnati	Public	Radio.	Retrieved	October	15,	2015.	^	Adam	Buckman	(November	17,	2015).	"Antenna	TV	Adds	26	New	Stations".
TVNewsCheck.	NewsCheck	Media.	Retrieved	February	8,	2016.	Antenna	TV	announced	today	that	its	affiliate	lineup	has	grown	to	125	in	recent	months	to	reach	88%	of	U.S.	TV	households.	^	Jon	Lafayette	(November	17,	2015).	"26	More	Stations	Carrying	Antenna	TV".	Broadcasting	&	Cable.	NewBay	Media.	Retrieved	January	11,	2018.	^	"Antenna
TV	Diginet	Adds	WMYD	In	Detroit".	TVNewsCheck.	NewsCheck	Media.	January	6,	2016.	Retrieved	February	8,	2016.	^	Feder,	Robert	(4	August	2020).	"Robservations:	WGN	Radio	boss	bans	CNN,	Fox	News	and	Svengoolie".	Retrieved	26	October	2020.	^	a	b	"Nexstar	Media	Inc.	to	Launch	"Rewind	TV"	on	September	1".	Nexstar	Media	Inc.	2021-04-
26.	Retrieved	2021-04-27.	Wikimedia	Commons	has	media	related	to	Antenna	TV.	Television	portal	Official	website	Retrieved	from	"	2Type	of	broadcasting	standard	This	article	needs	additional	citations	for	verification.	Please	help	improve	this	article	by	adding	citations	to	reliable	sources.	Unsourced	material	may	be	challenged	and	removed.Find
sources:	"4DTV"	–	news	·	newspapers	·	books	·	scholar	·	JSTOR	(October	2011)	(Learn	how	and	when	to	remove	this	message)	4DTV	is	a	proprietary	broadcasting	standard	and	technology	for	digital	cable	broadcasting	and	C-band/Ku-band	satellite	dishes	from	Motorola,	using	General	Instrument's	DigiCipher	II	for	encryption.	It	can	tune	in	both	analog
VideoCipher	II	and	digital	DCII	satellite	channels.	4DTV	technology	was	originally	developed	in	1997	(the	same	year	that	DigiCipher	was	developed)	by	General	Instrument/NextLevel	and	Motorola,	now	a	division	of	ARRIS.	The	4DTV	format	is	contemporary	to	the	DVB-based	digital	television	broadcast	standard	but	its	completion	came	before	that	of
DVB	and	thus	it	is	similar	but	incompatible	with	the	DVB	standard.	The	DigiCipher	2	encryption	system	is	used	in	digital	channels	much	like	the	VideoCipher	and	VideoCipher	II	systems	were	used	for	analog	encrypted	transmissions.	By	the	time	when	analogue	VideoCipher	II	channels	are	switched	to	digital,	all	of	the	remaining	VCII-encrypted
channels	(excluding	in	the	clear)	are	transitioned	to	DigiCipher	II	on	all	satellites	that	carries	either	in	the	clear	or	VideoCipher	II/II+/RS-encrypted	channels.	On	December	31,	2010,	Motorola	abandoned	support	for	4DTV	after	13	years	when	it	was	developed.	This	made	all	of	the	receivers	to	redirect	to	AMC-18	(also	known	as	W5/X4	on	the	4DTV
system)	instead	of	its	other	satellites	that	carried	analog/VCII	channels.	On	August	24,	2016,	at	9:18	AM	EST,	Headend	In	The	Sky	(the	provider	for	4DTV/DigiCipher	II	programming)	transitioned	to	DVB-S2	(MPEG-2/256	QAM),	meaning	that	support	for	4DTV	ended	on	that	date.[1]	Main	article:	DigiCipher	2	§	Technical	specifications	4DTV	is
designed	for	C-band/Ku-band	based	satellite	dishes	(both	TVRO/direct-broadcast)	in	conjunction	with	the	DigiCipher	II	system	(for	digital	standard	definition/high	definition	signals)	and	the	VideoCipher	II	system	(for	analog	signals).	It	is	also	used	on	Canada's	Shaw	Direct	(previously	known	as	Star	Choice)	until	2017	when	standard	definition
broadcasting	ended	in	favour	of	HDTV	exclusively,	making	the	receivers	obsolete.	4DTV	receivers	were	designed	to	receive	analog	NTSC	(except	the	DSR-905)	in	the	clear	or	VideoCipherII	channels	and	feeds,	as	well	as	digital	Digicipher	2	channels	as	a	TVRO	satellite	system	on	both	C	and	Ku	band-powered	satellite	dishes.	Four	models	are	available,
either	new	or	refurbished:	DSR-920	(discontinued	as	of	2003)	DSR-921	(discontinued	as	of	2003)	DSR-922	(made	available	in	Fall	2000,	discontinued)[1][2][3]	DSR-905	(designed	to	work	with	analog	4DTV	receivers	and	it	can	only	receive	DigiCipher	II	channels)	(discontinued)	The	HDD-200	is	a	peripheral	for	4DTV,	it	is	used	to	access	high	definition
channels	via	the	Mult-Media	Access	Port.	This	peripheral	is	no	longer	in	production.	This	section	does	not	cite	any	sources.	Please	help	improve	this	section	by	adding	citations	to	reliable	sources.	Unsourced	material	may	be	challenged	and	removed.	(December	2010)	(Learn	how	and	when	to	remove	this	message)	In	the	United	States,	National
Programming	Service,	LLC	(NPS)	was	the	primary	provider	of	subscription	programming	to	4DTV	and	C	band/Ku	band	users.	They	ceased	operations	as	of	December	26,	2010	after	making	a	controversial	attempt	of	converting	all	of	their	customers	over	to	Dish	Network	which	failed.	The	largest	providers	are	now	Satellite	Receivers,	Ltd.	(SRL)	and
Skyvision	who	sell	programming	from	the	Headend	In	The	Sky	(HITS)	service	by	Comcast	and	will	continue	to	do	so	in	2011	and	beyond.	The	HITS	services	use	the	Comcast	Subscription	Authorization	Center	(SAC)	for	the	channels	being	broadcast	on	the	AMC	18	satellite	located	at	105	degrees	West	(W5	or	X4	tile	on	4DTV).	In	Canada,	Dr.	Sat	is	now
the	primary	provider	for	HITS	subscription	services	offered	on	C-Band	after	Satellite	Communications	Source	ceased	operations.	Due	to	the	removal	of	4DTV/DigiCipher	II	channels	on	August	24,	2016,	there	are	no	more	programming	providers	for	the	4DTV	in	the	United	States	and	Canada.	However,	Shaw	Direct	still	offers	DigiCipher	II
programming	in	Canada,	but	not	HITS	programming.	The	4DTV	makes	use	of	first-generation	digital	master	feeds	on	several	satellites	and	hundreds	of	channels.	Therefore,	a	high	quality	signal	is	received,	compared	to	other	programming	options	that	are	typically	compressed	and	re-uplinked.	Being	a	C-band	system,	the	4DTV	has	the	advantage	of
signal	stability,	great	satellite	footprint	and	no	rainfade.	This	is	a	problem	with	services	such	as	Dish	Network	and	DirecTV	satellite	providers	since	they	re-uplink	on	Ku	and	Ka	bands.	The	master	feeds	for	the	many	channels	available	can	be	scattered	amongst	multiple	satellites.	The	actuator	must	slowly	rotate	the	large	dish	into	the	desired	satellite's
signal	path,	and	then	a	further	short	delay	for	signal	acquisition	and	lock.	This	procedure	makes	rapid	"channel	surfing"	impossible	outside	the	HITS	provided	channels.	^	"DSR922	4DTV	now	available	[sic]".	Google	Groups	-	rec.video.satellite.tvro.	Retrieved	2009-08-28.	^	"2000	Satellite	News".	BUD	&	4DTV	Info	(bigdish.info).	Retrieved	2009-08-28.
^	"DSR	922	Operator's	Guide".	General	Instrument:	Publication	#468478-001,	Rev	B.	General	Instrument	Corp.	2000.	Retrieved	from	"	3	The	following	pages	link	to	4DTV	External	tools	(link	count	transclusion	count	sorted	list)	·	See	help	page	for	transcluding	these	entries	Showing	50	items.	View	(previous	50	|	next	50)	(20	|	50	|	100	|	250	|	500)UPN
(links	|	edit)	Dish	Network	(links	|	edit)	Ion	Television	(links	|	edit)	Television	receive-only	(links	|	edit)	List	of	United	States	over-the-air	television	networks	(links	|	edit)	8VSB	(links	|	edit)	The	WB	(links	|	edit)	National	Educational	Television	(links	|	edit)	MTV2	(links	|	edit)	DigiCipher	2	(links	|	edit)	ATSC	standards	(links	|	edit)	Digital	radio	(links	|
edit)	Broadcast	syndication	(links	|	edit)	Digital	cable	(links	|	edit)	Trinity	Broadcasting	Network	(links	|	edit)	Shaw	Direct	(links	|	edit)	Broadcast	flag	(links	|	edit)	Prime	Time	Entertainment	Network	(links	|	edit)	HSN	(links	|	edit)	American	Public	Television	(links	|	edit)	All-Channel	Receiver	Act	(links	|	edit)	Bell	Satellite	TV	(links	|	edit)	Grand	Alliance
(HDTV)	(links	|	edit)	List	of	United	States	pay	television	channels	(links	|	edit)	YTA	TV	(links	|	edit)	Pirate	decryption	(links	|	edit)	Christian	Broadcasting	Network	(links	|	edit)	Bognor	or	Bust	(links	|	edit)	4D	(links	|	edit)	France	24	(links	|	edit)	CableCARD	(links	|	edit)	EWTN	(links	|	edit)	Channel	America	(links	|	edit)	Virtual	channel	(links	|	edit)
Program	and	System	Information	Protocol	(links	|	edit)	Big	Three	(American	television)	(links	|	edit)	Telesat	(links	|	edit)	America's	Store	(links	|	edit)	General	Instrument	(links	|	edit)	PBS	Satellite	Service	(links	|	edit)	Smart	antenna	(links	|	edit)	WRNN-TV	(links	|	edit)	ABC	News	Live	(links	|	edit)	ImaginAsian	(links	|	edit)	Television	encryption	(links	|
edit)	PBS	Kids	(links	|	edit)	Cornerstone	Television	(links	|	edit)	High-definition	television	in	the	United	States	(links	|	edit)	HTV	(Latin	America)	(links	|	edit)	Almavision	(links	|	edit)	View	(previous	50	|	next	50)	(20	|	50	|	100	|	250	|	500)	Retrieved	from	"	WhatLinksHere/4DTV"	Reddit	and	its	partners	use	cookies	and	similar	technologies	to	provide	you
with	a	better	experience.	By	accepting	all	cookies,	you	agree	to	our	use	of	cookies	to	deliver	and	maintain	our	services	and	site,	improve	the	quality	of	Reddit,	personalize	Reddit	content	and	advertising,	and	measure	the	effectiveness	of	advertising.	By	rejecting	non-essential	cookies,	Reddit	may	still	use	certain	cookies	to	ensure	the	proper
functionality	of	our	platform.	For	more	information,	please	see	our	Cookie	Notice	and	our	Privacy	Policy.	Even	if	you	subscribe	to	a	cable	replacement	service	that	brings	you	channels	such	as	AMC	and	HGTV,	you	might	still	want	an	antenna.	These	services—which	include	DirecTV	Stream,	Fubo,	Hulu	+	Live	TV,	Sling	TV,	and	YouTube	TV—don’t
always	provide	local	programming	in	all	markets.	An	indoor	TV	antenna	can	help	fill	that	gap.	If	you	live	near	a	major	TV	market,	you’ll	probably	get	many	local	stations—ABC,	CBS,	Fox,	and	NBC,	plus	PBS	and	Telemundo—using	a	TV	antenna.	And	there	are	now	dozens	of	digital	subchannels	under	the	primary	channels,	too.	These	offer	additional
programming,	such	as	old	TV	shows,	B	movies,	niche	content,	and	hyper-local	news	and	weather.	Websites	such	as	AntennaWeb	and	the	Federal	Communications	Commission’s	DTV	Reception	Maps	page	can	give	you	an	idea	of	which	stations	you	can	expect	to	receive	in	your	area.	As	a	bonus,	the	picture	quality	you	get	from	your	indoor	TV	antenna
might	be	better	than	what	you	get	from	cable.	“The	signals	may	be	less	compressed,”	says	Claudio	Ciacci,	the	former	lead	television	tester	at	Consumer	Reports	who	oversaw	our	most	recent	antenna	evaluations.	In	addition	to	a	TV	antenna,	all	you	need	to	watch	your	local	stations	is	a	TV	equipped	with	a	digital	TV	tuner,	something	included	in	almost
all	TVs	since	2007.	All	antennas	can	receive	traditional	broadcast	signals.	But	for	this	year’s	testing,	we	also	checked	to	see	whether	the	antennas	were	able	to	pull	in	new	“NextGen	TV”	signals.	Technically	called	ATSC	3.0,	these	signals—which	weren’t	available	during	previous	tests—are	now	available	in	about	75	percent	of	U.S.	markets.	Regardless
of	the	antenna	you	use,	you’ll	also	need	a	TV	or	converter	box	with	an	ATSC	3.0	tuner	to	watch	ATSC	3.0	broadcasts.	Compared	with	traditional	ATSC	1.0	broadcasts,	NextGen	TV	can	deliver	brighter,	sharper	pictures,	improved	sound,	and	enhanced	emergency	notifications.	It	also	allows	for	two-way	interactivity,	enabling	features	such	as	video-on-
demand,	the	ability	to	pause	or	go	back	to	the	beginning	of	shows,	and	hyper-local	content	such	as	local	sports	and	weather	reports.	Right	now	most	of	the	NextGen	TV	broadcasts	are	simply	simulcasts	of	what’s	being	sent	via	ATSC	1.0,	but	some	networks,	including	CBS	and	NBC	in	New	York,	are	now	offering	programming	with	high	dynamic	range
(HDR),	enabling	brighter,	more	vibrant	images	with	greater	contrast	and	richer	colors.	Before	you	buy	a	new	TV,	check	our	buying	guide	and	full	TV	ratings	of	models	from	all	of	the	major	brands,	which	combine	lab	tests	with	survey	results	from	more	than	90,000	CR	members.	Q.	I	want	to	cut	the	cord,	but	I	live	in	a	relatively	rural	area	where
Internet	service	is	okay,	but	not	great.	So	I’m	afraid	of	using	streaming	as	my	sole	way	to	watch	television.	(We	now	have	a	satellite	dish.)	What	are	the	pros	and	cons	of	a	TV	antenna?	Could	I	get	by	with	that?	—	Vanessa,	Taos,	New	Mexico.Vanessa,	thank	you	for	your	question.	Too	often,	people,	including	myself,	forget	that	streaming	isn’t	a	viable
option	for	some	rural	residents	because	their	Internet	service	might	be	spotty	at	best.	The	satellite	dish,	whether	it’s	from	DIRECTV	or	Dish,	may	be	the	best	way	to	watch	quality	television.However,	the	satcasters	are	continuing	to	raise	their	monthly	subscription	prices,	and	many	DIRECTV	subscribers	say	their	customer	service	is	in	rapid	decline.
Consequently,	some	rural	folks	with	a	dish	are	desperate	for	an	alternative.And	that’s	where	the	TV	antenna	comes	in.	Or,	I	should	say,	may	come	in.	There	are	definitely	some	pros	and	cons	to	getting	an	indoor	or	outdoor	antenna	so	allow	me	to	offer	a	few	here	so	you	can	make	a	good	decision.Pro:	Free	Local	ChannelsYes,		your	local	channels	(ABC,
CBS,	Fox,	NBC,	PBS,	Univision,	etc.)	are	available	via	a	TV	antenna,	and	they	are	free.	Not	only	that,	they	can	deliver	a	better	HD	picture	over	an	antenna	compared	to	cable	or	satellite.	The	latter	tend	to	compress	the	signals	of	local	(and	all)	channels,	which	tends	to	dilute	the	picture	quality.	The	TV	providers	do	this	for	several	reasons,	including
creating	more	system	room	to	deliver	more	channels.	The	signal	your	antenna	receives	directly	from	the	local	channel	is	purer	(layman’s	term,	folks	and	therefore	a	better	one.Con:	No	Basic	Cable	or	Premium	ChannelsIf	you	get	an	antenna,	you	won’t	be	able	to	watch	ESPN,	TBS,	E!,	CNN,	Fox	News,	HBO,	Showtime,	or	your	favorite	regional	sports
channel.	The	TV	antenna	will	only	pick	up	signals	that	are	distributed	locally,	and	that	does	not	include	the	basic	cable	or	premium	channels	that	are	on	many	viewers’	list	of	favorites.	(If	you	do	have	a	decent	Internet	connection,	you	can	purchase	some	of	these,	such	as	HBO	and	Showtime,	separately	online.)Pro:	Antennas	Are	Not	ExpensiveThe	TV
antenna,	whether	it’s	indoor	or	outdoor,	costs	less	than	$100	with	many	indoor	models	well	under	$30.	With	local	channels	free,	that’s	a	great	deal	for	consumers	looking	to	cut	expenses.	(Note:	The	outdoor	antenna	can	normally	pick	up	more	channels	than	the	indoor	one.	But	indoor	antennas	are	becoming	more	efficient	every	year	with	new	models
and	new	technology.)Con:	The	Antenna	May	Not	Work	at	Your	LocationBefore	you	run	off	to	buy	an	antenna	(and	drop	your	cable	or	satellite	service),	you	need	to	know	that	depending	upon	the	location	of	your	home,	your	antenna	may	not	be	able	to	pick	up	the	signals	of	all	your	local	channels.	You	may	live	too	far	away	from	the	channel’s	tower	to
get	a	decent	signal,	or	you	could	have	a	major	obstacle	in	the	signal’s	path,	such	as	a	high-rise	office	building	or	mountain.Also,	since	the	nation’s	transition	to	Digital	TV	in	2008,	many	antenna	owners	complain	that	it’s	been	more	difficult	to	capture	local	signals.	Unlike	the	old	analog	signal,	you	need	a	perfect	connection	to	capture	the	digital	signal
or	it	will	not	display	on	your	set.	There	is	no	middle	ground.	You	either	get	a	digital	signal	or	you	don’t.So	how	can	you	tell	if	an	antenna	at	your	home	will	receive	all	your	local	channels?AntennaWeb.org,	a	web	site	co-sponsored	by	the	Consumer	Technology	Association	and	the	National	Broadcasting	Association,	offers	an	easy-to-use	guide	to
determining	what	kind	of	antenna	you	would	need	—	and	how	many	channels	that	antenna	will	pick	up.	You	type	in	your	address,	zip	code	and	whether	the	antenna	will	be	30	feet	or	higher	above	ground	level	and	then	antennaweb.org	will	display	a	list	of	stations	that	you	probably	will	be	able	to	receive.I	say	‘probably’	because	until	you	actually	test
it	at	home,	you	can’t	be	100	percent	sure.	Antennaweb.org	might	say	your	address	can	pick	up	all	four	major	broadcast	networks,	but	the	site	isn’t	aware	of	that	group	of	large	trees	that	surround	your	home,	or	that	high-rise	building	that	sits	all	too	inconveniently	across	the	way.The	good	news	here	is	that	antennas	are	inexpensive	so	you	could	buy
one	to	test	without	spending	much.Con:	You	May	Get	Some	Bonus	ChannelsIn	addition	to	the	major	networks	(CBS,	etc.),	there	are	numerous	independent	channels	that	broadcast	locally.	Some	feature	old	movies	and	TV	shows	while	others	specialize	in	niche	categories	such	as	religion.	If	your	antenna	signal	is	strong,	you’ll	get	more	programming
than	you	might	have	expected.Pro:	The	Technology	Is	ImprovingAs	noted	earlier,	in	the	last	few	years,	the	antenna	companies	have	done	a	great	job	of	beefing	up	their	products,	offering	indoor	antennas	that	can	pick	up	signals	as	far	away	as	75	miles.	Yes,	indoor	antennas.	If	you	had	a	bad	experience	with	an	antenna	several	years	ago,	you	might	be
pleasantly	surprised	at	how	far	they	have	come.Vanessa,	hope	that	helps.	Happy	viewing!Need	to	buy	something	today?	Please	buy	it	using	these	Amazon.com	links.	This	site	receives	a	small	portion	of	each	purchase,	which	helps	us	continue	to	provide	these	articles.Have	a	question	about	new	TV	technologies?	Send	it	to	The	TV	Answer	Man	at
swann@tvpredictions.com.	Please	include	your	first	name	and	hometown	in	your	message.—	Phillip	Swann	Share	—	copy	and	redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	Adapt	—	remix,	transform,	and	build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as
long	as	you	follow	the	license	terms.	Attribution	—	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and	indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	ShareAlike	—	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute
your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	—	You	may	not	apply	legal	terms	or	technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an
applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the	permissions	necessary	for	your	intended	use.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.	As	the	world	of	streaming	services	continues	to	expand,	many	individuals	are	considering	cutting	the
cord	on	traditional	cable	television	in	favor	of	more	affordable	and	customizable	options.	One	increasingly	popular	choice	is	investing	in	a	digital	antenna	for	access	to	local	channels	free	of	charge.	However,	with	the	abundance	of	information	available	on	this	topic,	it	can	be	challenging	to	discern	whether	digital	antennas	are	truly	worth	the	hype.	In
this	article,	we	delve	into	the	benefits	and	considerations	of	using	digital	antennas	as	an	alternative	to	traditional	cable	or	satellite	television.	By	examining	factors	such	as	cost,	channel	availability,	and	signal	quality,	we	aim	to	provide	valuable	insight	for	those	navigating	the	decision	of	cutting	the	cord	and	integrating	digital	antennas	into	their
entertainment	setup.Key	TakeawaysYes,	digital	antennas	are	worth	it	for	those	who	want	to	access	live,	local	channels	without	a	cable	subscription.	They	provide	a	cost-effective	solution	for	receiving	high-definition	broadcasts	over	the	air,	offering	a	wide	range	of	channels	for	free.	Digital	antennas	are	easy	to	set	up	and	can	provide	a	reliable	source
of	entertainment	for	those	looking	to	cut	the	cord	and	reduce	monthly	expenses.	Understanding	Digital	Antennas	Digital	antennas,	also	known	as	over-the-air	antennas,	are	devices	designed	to	receive	digital	television	broadcasts	from	local	stations.	Unlike	cable	or	satellite	services,	digital	antennas	pick	up	signals	directly	from	broadcast	towers
located	nearby.	These	antennas	are	essential	for	cord-cutters	who	wish	to	access	local	channels	without	a	monthly	subscription.	Modern	digital	antennas	have	come	a	long	way	from	traditional	rabbit	ears.	They	are	sleek,	compact,	and	often	unobtrusive,	making	them	a	convenient	addition	to	any	home	entertainment	setup.	Digital	antennas	can
provide	access	to	high-definition	programming	from	major	networks	such	as	ABC,	CBS,	NBC,	Fox,	and	PBS,	offering	viewers	a	wide	range	of	content	at	no	additional	cost.	In	addition	to	cost	savings,	digital	antennas	offer	benefits	such	as	better	picture	quality	and	more	channels	than	ever	before.	With	advancements	in	technology,	digital	antennas
have	become	a	popular	choice	for	consumers	looking	to	enhance	their	viewing	options	while	cutting	ties	with	expensive	cable	or	satellite	providers.	Benefits	Of	Using	A	Digital	Antenna	Using	a	digital	antenna	comes	with	various	benefits	that	make	it	a	worthwhile	investment	for	cord-cutters.	Firstly,	digital	antennas	provide	access	to	free	over-the-air
television	channels,	offering	a	wide	range	of	programming	without	any	monthly	subscription	fees.	This	means	viewers	can	enjoy	local	news,	sports,	and	popular	network	shows	in	high	definition,	enhancing	their	viewing	experience	without	the	added	costs.	Additionally,	digital	antennas	allow	for	better	signal	quality	compared	to	traditional	analog
antennas.	With	digital	transmission,	viewers	can	enjoy	clearer	picture	and	sound,	reducing	instances	of	interference	or	signal	loss.	This	results	in	a	more	reliable	and	consistent	viewing	experience,	especially	in	areas	with	strong	signal	reception.	Moreover,	digital	antennas	are	easy	to	set	up	and	require	minimal	maintenance,	making	them	a
convenient	and	cost-effective	solution	for	individuals	looking	to	cut	the	cord	and	rely	on	free,	over-the-air	television.	Factors	To	Consider	Before	Choosing	A	Digital	Antenna	Before	investing	in	a	digital	antenna,	there	are	several	crucial	factors	to	consider	to	ensure	you	make	the	right	choice	for	your	home	setup.	Firstly,	evaluate	the	signal	strength	in
your	area	by	using	online	tools	or	apps	to	determine	the	number	of	over-the-air	channels	available	and	their	broadcast	towers’	distance.	This	information	will	help	you	select	an	antenna	with	the	appropriate	range	and	amplification	capabilities	to	receive	clear	signals.	Additionally,	consider	your	geographical	location	and	terrain	as	they	can	impact
signal	reception.	Urban	areas	with	tall	buildings	may	experience	signal	interference,	while	mountainous	regions	may	require	a	more	powerful	antenna	for	better	reception.	Understanding	these	environmental	factors	will	guide	you	in	choosing	a	digital	antenna	that	can	effectively	capture	signals	in	your	specific	location.	Lastly,	assess	your	viewing
needs	and	preferences.	If	you	primarily	watch	local	channels,	a	basic	indoor	antenna	may	suffice.	However,	if	you	seek	access	to	a	wider	range	of	channels	or	live	far	from	broadcast	towers,	a	more	advanced	outdoor	antenna	may	be	necessary.	By	considering	these	factors,	you	can	make	an	informed	decision	and	maximize	the	benefits	of	using	a
digital	antenna	for	your	television	viewing	experience.	Setting	Up	Your	Digital	Antenna	To	set	up	your	digital	antenna,	start	by	finding	an	elevated	location	near	a	window	and	away	from	obstructions	like	tall	buildings	or	trees.	Placing	the	antenna	higher	up	can	improve	reception	quality.	Next,	connect	the	antenna	to	your	TV	using	the	coaxial	cable
provided,	ensuring	a	secure	connection.	If	your	TV	does	not	have	a	built-in	tuner,	you	will	also	need	to	connect	the	antenna	to	a	digital	converter	box.	Once	connected,	scan	for	channels	on	your	TV	to	detect	available	broadcasts.	Adjust	the	antenna	position	if	needed	for	the	best	signal	strength	and	picture	quality.	Rotating	the	antenna	slightly	or
moving	it	closer	to	a	window	can	make	a	significant	difference	in	the	number	of	channels	you	receive.	Lastly,	consider	investing	in	a	signal	amplifier	if	you	are	struggling	to	pick	up	certain	channels	due	to	distance	or	interference.	Following	these	steps	will	help	you	optimize	your	digital	antenna	setup	for	optimal	viewing	experience.	Enhancing	Your
Tv	Viewing	Experience	With	A	Digital	Antenna	Enhance	your	TV	viewing	experience	by	investing	in	a	digital	antenna.	Digital	antennas	offer	an	array	of	benefits,	including	access	to	high-definition	channels	for	a	crystal-clear	picture	quality.	With	a	digital	antenna,	you	can	enjoy	local	networks	and	major	broadcast	channels	without	the	need	for	a	cable
or	satellite	subscription.	Additionally,	digital	antennas	provide	access	to	numerous	channels	for	free,	allowing	you	to	explore	a	wide	range	of	content	to	suit	your	preferences.	Whether	you	enjoy	news,	sports,	movies,	or	TV	shows,	a	digital	antenna	offers	a	cost-effective	solution	to	diversify	your	viewing	options.	Say	goodbye	to	monthly	subscription
fees	and	welcome	a	streamlined	entertainment	experience	with	a	digital	antenna.	Digital	Antennas	Vs.	Cable	Or	Satellite	Tv	When	comparing	digital	antennas	to	cable	or	satellite	TV,	several	factors	come	into	play.	Digital	antennas	offer	a	cost-effective	solution	for	accessing	local	channels	without	a	subscription	fee,	making	them	ideal	for	those	looking
to	reduce	monthly	expenses.	Cable	and	satellite	TV,	on	the	other	hand,	provide	a	wider	range	of	channels	and	content	options,	including	premium	channels	and	on-demand	services.	Another	key	difference	between	digital	antennas	and	cable/satellite	TV	is	the	quality	of	the	signal.	Digital	antennas	deliver	high-definition	signals	for	free	over-the-air,
providing	crystal-clear	picture	and	sound	quality.	Cable	and	satellite	TV	services	may	offer	HD	channels	as	part	of	their	package	but	often	come	with	additional	fees.	Additionally,	digital	antennas	are	not	subject	to	blackouts	or	interruptions	due	to	weather	conditions,	making	them	a	reliable	source	of	entertainment.	In	summary,	the	choice	between
digital	antennas	and	cable/satellite	TV	depends	on	individual	preferences	and	viewing	habits.	For	budget-conscious	consumers	who	primarily	watch	local	channels,	a	digital	antenna	may	be	a	suitable	option.	However,	those	seeking	a	wider	selection	of	channels	and	premium	content	may	find	cable	or	satellite	TV	services	more	appealing	despite	the
higher	cost.	Maintenance	And	Troubleshooting	Tips	For	Digital	Antennas	One	essential	aspect	of	maximizing	the	performance	of	your	digital	antenna	is	regular	maintenance.	To	ensure	optimal	signal	reception,	regularly	inspect	the	condition	of	your	antenna	and	cables	for	any	wear	and	tear.	Clean	the	antenna	periodically	to	remove	dirt,	dust,	and
debris	that	may	affect	its	performance.	Additionally,	check	the	connections	to	ensure	they	are	secure	and	free	from	corrosion.	If	you	encounter	signal	issues	with	your	digital	antenna,	there	are	a	few	troubleshooting	tips	to	consider.	First,	try	repositioning	your	antenna	to	find	the	best	signal	reception.	Moving	the	antenna	higher	or	closer	to	a	window
can	often	improve	reception.	You	can	also	rescan	for	channels	on	your	TV	to	ensure	you	are	receiving	the	most	up-to-date	signal	information.	If	these	steps	do	not	improve	signal	quality,	consider	checking	for	any	obstructions	that	may	be	blocking	the	signal	path,	such	as	tall	buildings	or	trees.	By	following	these	maintenance	and	troubleshooting	tips
for	your	digital	antenna,	you	can	ensure	a	reliable	and	clear	signal	for	your	TV	viewing	experience.	Regular	upkeep	and	simple	troubleshooting	steps	can	help	you	make	the	most	of	your	cord-cutting	setup.	Future	Trends	In	Digital	Antenna	Technology	As	technology	continues	to	evolve,	future	trends	in	digital	antenna	technology	show	promising
advancements	in	improving	signal	reception	and	quality	for	cord-cutters.	One	notable	trend	is	the	development	of	smart	antennas	equipped	with	artificial	intelligence	capabilities	to	automatically	optimize	signal	strength	based	on	specific	environmental	factors	and	user	preferences.	These	smart	antennas	have	the	potential	to	revolutionize	the	way	we
experience	over-the-air	broadcasting	by	providing	a	seamless	and	personalized	viewing	experience.	Moreover,	the	integration	of	5G	technology	with	digital	antennas	is	expected	to	enhance	connectivity	and	enable	faster	data	speeds,	enabling	users	to	stream	high-definition	content	with	minimal	buffering.	This	convergence	of	5G	and	digital	antennas
could	open	up	new	possibilities	for	accessing	a	broader	range	of	channels	and	content,	further	solidifying	the	relevance	and	importance	of	digital	antennas	in	the	future	of	home	entertainment.	Overall,	as	digital	antenna	technology	continues	to	advance,	we	can	anticipate	even	more	innovative	solutions	that	enhance	performance,	convenience,	and
accessibility	for	consumers	looking	to	break	free	from	traditional	cable	subscriptions	and	embrace	the	flexibility	and	freedom	of	over-the-air	broadcasting.	FAQ	How	Do	Digital	Antennas	Work?	Digital	antennas	receive	television	signals	that	are	broadcast	over	the	airwaves	by	local	television	stations.	These	antennas	capture	the	electromagnetic	waves
carrying	the	television	signal	and	convert	them	into	electrical	signals	that	can	be	displayed	on	a	TV	screen.	The	digital	signals	are	transmitted	in	the	form	of	binary	code	(0s	and	1s),	allowing	for	clearer	and	more	reliable	reception	compared	to	analog	signals.	Digital	antennas	operate	by	picking	up	signals	from	broadcast	towers	within	a	certain	range,
eliminating	the	need	for	a	cable	or	satellite	subscription.	The	quality	of	the	signal	received	by	a	digital	antenna	depends	on	factors	such	as	the	location	of	the	broadcast	towers,	the	terrain,	and	any	obstructions	that	may	interfere	with	the	signal	transmission.	Are	Digital	Antennas	Really	Cheaper	Than	Cable	Or	Satellite	Tv	Subscriptions?	Yes,	digital
antennas	are	typically	cheaper	upfront	compared	to	cable	or	satellite	TV	subscriptions	since	they	require	a	one-time	purchase.	However,	cable	or	satellite	subscriptions	may	offer	more	channels	and	features,	but	also	come	with	monthly	fees.	In	the	long	run,	using	a	digital	antenna	can	save	you	money	if	you	are	satisfied	with	the	available	channels	and
don’t	need	the	additional	features	offered	by	cable	or	satellite	providers.	What	Channels	Can	Be	Accessed	With	A	Digital	Antenna?	A	digital	antenna	can	provide	access	to	a	variety	of	channels	depending	on	your	location	and	signal	strength.	Basic	channels	such	as	ABC,	NBC,	CBS,	and	Fox	are	typically	available,	along	with	local	news	channels	and
public	broadcasting	stations.	Additionally,	some	digital	antennas	can	pick	up	specialty	channels	like	MeTV,	PBS	Kids,	and	QVC,	offering	a	range	of	programming	options	without	a	monthly	subscription	cost.	Are	Digital	Antennas	Suitable	For	Both	Rural	And	Urban	Areas?	Yes,	digital	antennas	are	suitable	for	both	rural	and	urban	areas.	In	rural	areas
where	traditional	cable	or	satellite	services	may	be	limited,	digital	antennas	provide	an	affordable	and	convenient	way	to	access	free	over-the-air	channels.	In	urban	areas	with	high	buildings	or	interference,	digital	antennas	can	still	be	effective	when	strategically	placed	to	receive	strong	signals.	Overall,	digital	antennas	are	versatile	and	can	work
well	in	various	settings,	making	them	a	practical	option	for	both	rural	and	urban	residents	looking	to	access	local	channels	without	a	monthly	subscription.	Do	Digital	Antennas	Provide	Hd	Quality	Reception?	Yes,	digital	antennas	can	provide	HD	quality	reception.	Digital	antennas	receive	over-the-air	signals	that	are	broadcast	in	high	definition	(HD),
allowing	viewers	to	access	HD	channels	for	free.	By	using	a	digital	antenna,	you	can	enjoy	crystal-clear	picture	quality	and	sharper	images	on	your	TV,	without	the	need	for	a	cable	or	satellite	subscription.	It	is	important	to	note	that	the	quality	of	HD	reception	may	vary	depending	on	your	location,	proximity	to	broadcast	towers,	and	the	type	of	digital
antenna	you	use.	Verdict	Taking	advantage	of	the	advancements	in	technology,	digital	antennas	are	proving	to	be	a	valuable	alternative	for	consumers	looking	to	cut	the	cord	on	traditional	cable	TV	services.	With	crisp,	high-definition	picture	quality	and	access	to	local	broadcast	channels	at	no	monthly	cost,	digital	antennas	offer	a	cost-effective
solution	for	many	households.	By	embracing	this	modern	and	efficient	option,	viewers	can	enjoy	a	variety	of	channels	without	compromising	on	the	viewing	experience.	In	today’s	digital	age,	the	convenience	and	affordability	of	digital	antennas	are	undeniable.	As	the	trend	of	cord-cutting	continues	to	grow,	investing	in	a	digital	antenna	could	be	a
smart	choice	for	those	seeking	a	seamless	transition	to	a	more	flexible	and	customizable	entertainment	experience.	Embracing	the	capabilities	of	digital	antennas	opens	up	a	world	of	entertainment	possibilities	while	ensuring	a	reliable	and	consistent	viewing	experience	for	the	modern	consumer.


